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Introduction 
The Tanzania media industry has been growing steadfastly in the past 20 years. The quantitative 
growth particularly on airwaves and online media has triggered a burgeoning of journalism training 
institutions and witnessed an increasing number of people joining the journalism profession in the 
country. Journalists have been at the forefront of bringing the world to the Tanzanians, and the media 
is one of the most trusted sources of information for many people.1 As such, journalists play a crucial 
role of information gathering in the country. Although a lot has been written about the intersection of 
journalism/media and public affairs in

Tanzania, not much has been written about journalists. This study profiles Tanzanian journalists at a 
time when the role of the media occupies the centre stage. 

Specifically, it seeks to answer this critical question who are Tanzanian journalists? In terms of so-
cio-demographics, work environment, specialisation, editorial autonomy, professional attitudes and 
beliefs, institutional trust, and major threat in exercising their journalistic freedom. This report has five 
sections: Introduction, Background, Methodology, Findings, and Conclusions.

1  Media access: Access to media and sources of information (in Tanzania), by Ipsos (2020)
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Background

This section provides an overview of journalism in 
Tanzania, media regulations and press freedom, 
journalism training, and the media business 
environment. 

Journalism overview in Tanzania  
The United Republic of Tanzania (URT) results from a 
Union between Tanganyika (now Tanzania Mainland) 
and Zanzibar on 26th April 1964. Tanganyika gained 
its independence on 9th December 1961, while 
Zanzibar on 12th January 1964, respectively, both from 
Britain. The Articles of the Union, which established 
the URT, stipulate Union matters under the care of the 
Government of the URT. Media is not on the list.   

Each part of the Union, Tanzania Mainland, and 
the Zanzibar archipelago, has its media regulatory 
framework. Whereas the jurisdiction of the Zanzibar 
Broadcasting Commission (ZBC), a body responsible 
for regulating the broadcasting industry in Zanzibar, is 
restricted to Zanzibar, the Tanzania Communications 
Regulatory Authority (TCRA) operates on Tanzania 
Mainland. The TCRA Act Section 2 (3) and (4) states: 
“[T]his Act shall apply to Mainland Tanzania as well 
as Tanzania Zanzibar [as the Act also deals with 
Telecommunication and Postal Services which are 
Union matters]. With respect to broadcasting and 
content matters [including online content], this Act shall 
not apply to Tanzania Zanzibar.” Equally, the print 
media is regulated by separate bodies, the Tanzania 
Information Services (TIS) on Tanzania Mainland and 
the Zanzibar Information Services (ZIS) in Zanzibar. 

2 Sturmer, M. (1998). The media history of Tanzania. Mtwara: Ndanda Mission Press
3 Hamdani, M.M., Rashid, A., Amour, S.A. (2014). A history of Zanzibar Media: Traditions and transitions, Dar es Salaam: Media Coun-
cil of Tanzania 
4 MCT (2022). State of the Media in Tanzania 2020-2021, Dar es Salaam: Media Council of Tanzania 
5 The number includes all registered newspapers and magazines.  
6 2022/2023 ministerial budget speech, available at: https://www.mawasiliano.go.tz/uploads/documents/sw-1653033707-Hotuba-Wa-
ziri-WHMTH%20bajeti%202022-23.pdf
7 The information is available on the commission’s website: https://tuz.go.tz/aboutus_link.php
8 The reports can be accessed from this link: https://sjmc.udsm.ac.tz/yearbook/

Towards the end of the 1980s Tanzania liberalised 
the media industry. This liberalisation signalled the 
beginning of the mushrooming of media outlets in the 
country. On Tanzania mainland, the first weekly private 
newspaper, the Business Times, hit the newsstands in 
1988, with the first privately daily newspaper, Majira, 
starting publishing in 1993. The first private radio 
station, Radio One, and the first television station, 
Coastal Television Network (CTN), went on air in 
1994 (Sturmer, 1998).2

Hamdani et al. (2014) note that in Zanzibar, private 
newspapers such as Sauti ya Haki was established 
in 1993, Jukwaa in 1995, Dira in 2004, Asumini in 
2006, and Zanzibar Daima in 2010.3 Currently, only 
one private newspaper is circulating in Zanzibar, an 
e-paper, Fumba Times. The rest are government-owned: 
Zanzibar Leo, Zaspoti, Zanzibar Mail, and Zanzibar 
Leo Wanawake.4 By April 2022, there were 210 
radio stations, 56 broadcasting services, and 2845 
newspapers and magazines on Tanzania Mainland.6 
According to Zanzibar’s broadcasting commission, 
there are more than 50 registered broadcasting and 
online media services.7 

Prior to 2016, journalism in Tanzania was fairly 
vibrant and critical relative to the post-2016 period. 
Studies on the quality of journalism reporting and the 
state of the media show that the reporting quality has 
been dropping from 2017 to early 2021. Research 
produced under the banner of the Yearbook on Media 
Quality in Tanzania8 capture the following shortcoming:

  The context of reporting is mainly event-based 
(protocol news).

A PORTRAIT OF TANZANIAN 
JOURNALISTS2



  Lack of probing in radio and TV interviews. 
Journalists rarely ask critical follow-up 
questions that would otherwise trigger new 
insights and, therefore, useful information to 
citizens.

  Not sufficiently covering the root causes of 
events journalists rarely transcend beyond 
pure events to explain adequately what has 
triggered an event to occur.

  Lack of opposing viewpoints is attributable to 
a culture of publishing stories with a single 
viewpoint, which can hardly be opposing. 
For instance, a 2020 study9 indicates that 
opposing viewpoints were only 2.8 percent of 
the media units analysed.

  Viewpoints critical of the government are 
rare, and journalists feel that they cannot 
publish stories critical of the government.10 
Similarly, a 2020 study shows that only 
newspapers attempt this kind of reportage 
at a disappointing level of four percent. The 
national radio (0.3%), local radio (1%), and 
TV none. The only critical viewpoints against 
the government were evident on online forums, 
particularly JamiiForums with 31 percent.  

  Single source syndrome. It has graduated into 
sickness and requires a serious cure.

  Heavy reliance on male sources. The exception 
is with some local radio stations, and 

  The dearth of data journalism. Journalists do 
not always contextualise figures to enable 
the audience to understand them easily. A 
growing number of journalists use statistics 
without contextualising them, thus making the 

9 Katunzi, A., Spurk, C. (2020). Yearbook On Media Quality in Tanzania 2019, Dar es Salaam: University of Dar es Salaam School of 
Journalism and Mass Communication (UDSM-SJMC)
10 Human Rights Watch (2019). “As Long as I am Quiet, I am Safe”
Threats to Independent Media and Civil Society in Tanzania, available at: https://www.hrw.org/report/2019/10/28/long-i-am-quiet-
i-am-safe/threats-independent-media-and-civil-society-tanzania
11 Katunzi, A., Spurk, C. (2020). Yearbook On Media Quality in Tanzania 2019, Dar es Salaam: University of Dar es Salaam School of Jour-
nalism and Mass Communication (UDSM-SJMC)

reportage either complicated to the audience 
or highly superficial. 

  Lack of investigative reporting. Investigative 
journalism disappeared; it was rare, like a 
gemstone. From 2017 to 2020, the Excellency 
of Journalism Awards in Tanzania (EJAT) did 
not attract entries in the investigative journalism 
category.

These shortcomings are attributable to three-pronged 
factors: The restrictive political environment of the 
time (2016-early 2021) that undermined press 
freedom; a decline in advertising revenues following 
the government’s decision to trim significantly its 
advertising budget, followed by companies, and thus 
putting the media on a ‘survival mode’; and lack of 
an internal quality assurance check within newsrooms. 
As a result, there is non-compliance with editorial 
standards, lack of qualified journalists, task overload, 
and the presence of inexperienced editors.11   

Media regulation and press freedom
There are many laws governing the journalism practice 
in the country. However, the most dominant one is the 
Media Services Act (MSA) of 2016, whose objective, 
according to the government, was to professionalise 
journalism. Zanzibar has two major laws governing 
the media industry: The Registration of News Agents, 
Newspapers and Books Act No.5 of 1988 and the 
Zanzibar Broadcasting Commission Act No. 7 of 
1997. The Mainland’s Media Services Act establishes 
three main organs: The Independent Media Council, 
the Journalists Accreditation Board, and the Media 
Training Fund. None of these organs has been 
constituted. 

Since the passing of this Act in 2016, media 
stakeholders have complained about it. In 2017, 
the Media Council of Tanzania (MCT), the Tanzania 
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Human Rights Defenders Coalition (THRDC) and the 
Legal and Human Rights Centre (LHRC) challenged the 
Act in the East African Court of Justice (EACJ) on the 
ground that it violates fundamental principles of the East 
African Community (EAC) Treaty. In its decision, the 
Court declared that indeed some sections violate the 
treaty, and the government was directed to revise the 
Act in accordance with the Treaty of the Establishment 
of the Community.12

Between 2016 and 2021, the voices against the 
media law have been growing steadfastly, with local 
and international organisations calling for its review.  
During the World Press Freedom Day, on 3rd May 
2022, President Samia Suluhu Hassan directed the 
responsible ministry to work with media stakeholders to 
review the Act to enable journalists and media houses 
to carry out their duties freely. The ministry is currently 
collecting views from stakeholders. 

The good intention of the current government 
notwithstanding, press freedom suffered significantly 
between 2016 and 2020. The Reporters Without 
Borders Press Freedom Index, for example, has been 
showing a sharp drop in press freedom during that 
period. In 2016, the country ranked at 71st position out 
of 180 countries, 83rd in 2017, 93rd in 2018, 118th in 
2019, and 124th in 2020, a sharp drop of 53 positions 
in five years.13 Six newspapers - Mseto, Tanzania 
Daima14, Raia Mwema, Mawio, Mwanahalisi, and 
The Citizen—were banned for varied reasons between 
2017 and 2020, with the MCT declaring 2017 as 
the most trying year for press freedom in the country,15 

12 MCT (2020). East African Court of Justice Decision on Media Services Act 2016 and its implications. Available at: https://mct.or.tz/
wp-content/uploads/2020/09/EACJ-Decision-on-Media-Services-Act-2016-and-its-implication.pdf
13 Katunzi, A & Spurk, C. (2021). Monitoring the Watchdog: How the media covered the 2020 elections, Dar es Salaam: University of Dar 
es Salaam School of Journalism and Mass Communication
14 The newspaper was banned twice, in 2017 and 2020. 
15 MCT (2019). State of the Media in Tanzania 2017-2018. Dar es Salaam: Media Council of Tanzania
16 Katunzi, A & Spurk, C. (2021). Monitoring the Watchdog: How the media covered the 2020 elections, Dar es Salaam: University of Dar 
es Salaam School of Journalism and Mass Communication
17 Only Tanzania Daima has started publishing   
18 2022 Press Freedom Index, available at: https://rsf.org/en/index

19Tanzania: Mwinyi Orders Sweeping Amendments of Zanzibar Media Laws, https://allafrica.com/stories/202203100703.html, 
retrieved August 2022

following the ban of four newspapers (Tanzania 
Daima, Raia Mwema, Mawio, and Mwanahalisi) in 
one year. This environment fostered self-censorship for 
journalists and their sources, with journalists avoiding 
stories critical of the government. The media ceased 
to be a watchdog and, instead, became saturated 
with parrot reporting. This kind of reporting was 
evident during the 2020 General Elections, in which 
the media excessively covered the ruling party and its 
candidates.16

With the new government of President Samia Suluhu 
Hassan coming to power in March 2021, positive 
white marks have been put on the press freedom 
blackboard including the ongoing review of the Media 
Services Act 2016; lifting a ban on online TVs; lifting 
a ban on four newspapers-Mwanahalisi, Mawio, 
Mseto, and Tanzania Daima17; removing online 
licence for simulcasting; reducing the annual license 
fee for online news and current affairs from USD 432 
to USD 216; and reviewing The Electronic and Postal 
Communications (Radio and Television Broadcasting 
Content) Regulations of 2018. Additionally, the 2022 
Press Freedom Index18 shows the country’s ranking has 
increased by one position from 124 to 123. In March 
2022, the Zanzibar President Dr Hussein Ali Mwinyi 
directed that the media laws be reviewed with the view 
to creating a friendlier environment for journalists.19

  
Journalism training 
For over a decade, a discussion on journalists’ 
education in the country has been on-going. Some 
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people claim that the poor quality of journalism in 
the country directly correlates with the low level of 
education of journalists.20 When the Government 
was collecting views on the MSA, a discussion on the 
educational requirement for journalists crept in, with 
three proposals presented: Practising journalists should 
possess either a Certificate in Journalism, a Diploma 
in Journalism, or a Degree in Journalism or related 
disciplines.  

The MSA Regulations of 2017 set a Diploma in 
Journalism as a minimum professional qualification for 
someone to practise journalism on Tanzania Mainland. 
Recognising that many journalists did not possess even 
such a basic requirement, the government provided 
a ‘grace period’ of up to December 2021 for those 
without a Diploma to acquire one. To-date, there are 
no publicly available national data on how many 
journalists have since upgraded their credentials to 
meet this basic qualification for any scribe needing to 
be recognised by law as a journalist, let alone know 
how many possess this minimum qualification. This is 
why this study is timely because the findings in this 
report provide a glimpse of the current situation.    

Nevertheless, whenever there is a discussion on 
journalism quality in the country, an accusing finger 
is always directed at training institutions. This is 
well-captured in the 2022 MCT State of the Media 
report21 that states, “…training colleges have been 
churning out mainly ‘half-baked’ journalists with 
paper qualifications but no adequate journalistic 
skills.” The report attributes this handicap to several 
reasons, including the presence of lecturers with 
no prior experience in journalism; students appear 
largely interested in the paper qualification, theory-
based inclined curriculum, particularly in universities 
(since the Diploma use Competence-Based Education 
Training or CBET), inadequate training facilities, and 
admission of large numbers of students per intake for 
commercial gain.  

20  Hamdani, M.M., Rashid, A., Amour, S.A. (2014). A history of Zanzibar Media: Traditions and transitions, Dar es Salaam: Media Council 
of Tanzania
21   MCT (2022). State of the Media in Tanzania 2020-2021, Dar es Salaam: Media Council of Tanzania 

Three types of entities conduct journalism training 
in Tanzania: Academic institutions that offer a one-
year certificate in journalism, a two-year diploma 
in journalism, to a three-year degree programme; 
organisations - private and public - offering specialised 
training on a wide range of topics related to their 
businesses; and a hybrid system in which academic 
institutions partner with international media 
organisations to offer specialised training. A good 
example of the hybrid system is the ongoing financial 
journalism training under the Bloomberg Media 
Initiative Africa (BMIA), which allow faculty drawn from 
the Bloomberg and University of Dar es Salaam School 
of Journalism and Mass Communication and Business 
School. The programme is in its second year, with the 
first batch having completed its training in 2020. 

There are eight universities awarding journalism or 
related degrees: The University of Dar es Salaam 
(UDSM), the State University of Zanzibar (SUZA), the 
Open University of Tanzania (OUT), Saint Augustine 
University of Tanzania (SAUT), Muslim University of 
Morogoro (MUM), the University of Dodoma (UDOM), 
Iringa University, and Tumaini University -Makumira 
(Dar es Salaam College – TUDARco). Major institutions 
such as the UDSM, Tumaini University and SAUT churn 
out an average of 100 graduates each per annum.  

The work of media NGOs and international 
organisations such as MCT, the Tanzania Media 
Foundation (TMF), the Tanzania Media Women 
Association (TAMWA), the Union of Tanzania Press 
Club, the Tanzania Editors Forum (TEF), the Tanzania 
Development Information Organisation (TADIO), 
and the UNESCO is also instrumental for journalism 
practice in Tanzania.

 
Media Business Environment 
For over five years, the operational media business 
environment in Tanzania has been tenuous. The 
advertising market has shrunk, leaving only few 
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major advertisers active in the mass media, notably 
the breweries, banks, and telecommunications.22 
The slump in advertising revenue, which is estimated 
to be between 50 and 70 percent, is attributable to 
three-pronged reasons: The government’s decision to 
reduce its spending by trimming its advertising budget, 
the private sector’s decision to reduce its share of 
advertising budget and publicity due to the difficult 
economic situation, and major advertisers’ decision to 
shift to cheaper social media platforms.23 The financial 
stress has directly affected media houses’ operations, 
thereby incapacitating journalists’ ability to produce 
quality journalism.  

Despite the decline in advertising revenue, media hous-
es have been trying various initiatives to diversify their 
revenue streams. These streams include the establish-
ment of special forums to provide space for the public 
to debate critical national issues, thereby attracting ad-
vertisers. Other measures include rebranding news bul-

22   Bazira, J., Katunzi, A. et al. (2021). Media Viability in East Africa: Tanzania, Nairobi: AgaKhan University.  
23   Katunzi, A., Spurk, C. (2020). Yearbook On Media Quality in Tanzania 2019, Dar es Salaam: University of Dar es Salaam School of 
Journalism and Mass Communication (UDSM-SJMC)

letins by introducing a new studio culture that combines 
content and style and, thus, attracts more audience; 
shifting from straight advertisements to advertorials, re-
ducing advertising cost, establishing digital platforms 
to tap into online advertising; offering other services 
such as print and courier services. Even though it is too 
early to establish how these initiatives have helped to 
generate additional revenue for various media houses, 
the innovation is worth watching.

Purpose of the study 
As heighted above, there have been significant devel-
opments in the media sector in the last five years since 
the previous study that profiled Tanzania’s journalists 
was published in January 2017. This study therefore 
comes at an opportune time to provide a contempo-
rary profile of Tanzanian journalists. The study cap-
tures two main aspects: Work environment, and Atti-
tudinal profile. 

Research questions 

What are the demographics 
and professional experiences of 

Tanzanian journalists? 

How do Tanzanian journalists 
perceive their roles or the 

functions of the news media?

How do Tanzanian journalists 
perceive their editorial freedom? 

What are the major threats to journalistic 
freedoms in Tanzania? 

What are the professional attitudes, 
beliefs, and values of Tanzanian 
journalists?  

How do Tanzanian journalists use social 
media? 
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The study used a triangulation of methodological ap-
proach while paying attention to gender, age, geo-
graphical considerations, and media genres. Gener-
ally, the study adopted and replicated a methodology 
that had initially been applied in a Ugandan study to 
suit the Tanzanian context. The methods used in the 
Ugandan study included desk review, survey, and in-
formant interview, which guided the data collection 
methods. 

      
Desk review
Of interest for review in this study were four areas of 
reference: Overview of journalism in Tanzania, media 
regulation, media business environment and journal-
ism training. These four areas constitute a media land-
scape section in this report.

 
Survey questionnaire 
The study used a cross-sectional survey to collect data. 
The study adopted in the Tanzanian context the survey 
tool that ACME had prepared and applied previous-
ly in Uganda. To ensure a reasonably high response 
rate, the study used a combination of survey methods: 
Self-administered, phone, and interviewer-led. The 
survey was modelled on the Worlds of Journalism 
Study, administered in various parts of the world since 

24 Country Report: Journalists in Tanzania, https://worldsofjournalism.org/ (26/08/2022).

2010.24 The survey was administered by a researcher 
and research assistants from 21st June to 22nd August 
2022.

 
Sampling 
The sampling process followed a four-pronged pro-
cess. First, the 31 regions in Tanzania were clustered 
into six zones of Central (Dodoma, Singida, and 
Tabora); Coastal (Dar es Salaam, Lindi, Morogoro, 
Mtwara and Pwani); Lake (Geita, Kagera, Mara, 
Mwanza, Shinyanga and Simiyu); Northern (Arusha, 
Kilimanjaro, Manyara, Tanga); Southern Highlands 
(Iringa, Mbeya, Njombe, Rukwa, Ruvuma and Song-
we); Western (Katavi and Kigoma); and Zanzibar (Un-
guja and Pemba). 

Second, from each zone, a list of media houses based 
on media genres (print, radio, TV and online) and 
ownership (government and private) was developed. 
Third, then the study randomly sampled media houses 
in each zone, media houses from this list for inclusion 
in the study. Fourth, the study then randomly sampled 
media houses and respondents. As Tanzania is a un-
ion between Tanzania Mainland and Zanzibar, the 
study ensured an equitable representation of the two 
sides based on the number of outlets available in the 
two parts of the United Republic. 

Methods

A SURVEY REPORT 2022 7



Findings 

This section looks at two key issues: Demographic and work background, media functions and related concepts. 
Specifically, it touches on media types and platforms, demographic characteristics, journalists’ specialisation, 
work experience and environment, professional autonomy, threats to journalists, journalistic roles, ethics, social 
media usage, journalists’ trust in institutions, and influences on journalism work.

Media types and demographics 

Journalists were grouped into four categories for easy reference. Those working with state-owned media, na-
tional media (media houses with national coverage), local media (local radio stations with limited coverage 
either at the district or regional level), and online media. Journalists from local media constituted 35.1% of the 
respondents, followed by those from national media (32.7%), state media (21.2%), and online media (10.9%), 
respectively. Radio-based journalists accounted for 49.9% of the respondents as there are more radio journalists 
due to the high number of radio stations, followed by print media (20.3%) and television (18.1%). 

Media types and 
demographics

Journalistic roles in 
Tanzania

Professional 
autonomy and 

freedom

Threats to journalists

Trust in institutions

Views on ethics 

Influences on work

Use of social media

Participation in 
editorial and newsroom 

co-ordination
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Table 1: Type of media platform worked for 

Media platform Frequency Percent
Radio 187 49.9

Newspaper (Daily, bi-weekly, tri-weekly, or weekly) 76 20.3

Television 68 18.1

Online outlet 37 9.9

Magazine 4 1.1

News agency 3 0.8

Total 375 100.0

Location

More than half of the respondents (55.8%) were drawn from Dar es Salaam because most of the media houses in 
the country are based there. In second place were Zanzibar-based journalists as they accounted for 15 percent, 
followed by Dodoma, the capital city, with 10.6 percent. 

Table 2: Location of respondents

Region Frequency Percent
Dar es Salaam 189 55.8

Mjini Magharibi 40 11.8

Dodoma 36 10.6

Tanga 19 5.6

Kaskazini Pemba 11 3.2

Tabora 10 2.9

Arusha 10 2.9

Mbeya 10 2.9

Morogoro 4 1.2

Geita 4 1.2

Mtwara 4 1.2

Mwanza 2 0.6

Total 339 100.0

Demographics and work background

Out of 450 questionnaires distributed, 339 were returned, hence a 75.3 percent return rate. The respondents 
were primarily male (60%), with females accounting for 40 percent. In state-owned media, female journalists 
slightly outnumbered their male counterparts with 52.1 percent whereas for online media, female journalists 
made up 24.3%. Age-wise, 79% of journalists are below 35 years, with a median of 28. Regarding reporter-ed-
itor differentiation, 95.3 percent of reporters were aged 40 years or below, compared to editors (82%). In terms 
of work experience, the average years of practice were seven (7), with the median being five (5) years. Eight 
of every 10 respondents had worked in journalism for 1 - 10 years. Very few (3.6%) had more than 20 years 
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of work experience in journalism. Two things emerge from the data: The country’s media houses are staffed by 
young people with minimal journalistic experience.
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Figure 1: Journalists’ age distribution

Education-wise, most of the respondents reported having a Diploma in Journalism (45.5%), with a bachelor’s 
degree or equivalent (in media studies or related disciplines) emerging as the second (26.7%) highest level of ed-
ucation. The percentage of editors that reported possessing a bachelor’s degree doubles that of reporters (43.8% 
against 21%). State-owned media had the highest number of journalists with a bachelor’s degree (47.8%), fol-
lowed by national media (40.7%), local media (13.8%), and online media (10.8%). 

Table 3: Highest level of education completed

Highest level of education Frequency Percent
Diploma in Journalism 150 45.5

Bachelor’s degree or equivalent (media or related) 88 26.7

Certificate in Journalism 59 17.9

Master’s degree or equivalent (media or related) 13 3.9

Bachelor’s degree or equivalent (not media related) 9 2.7

Post-graduate diploma (media or related) 6 1.8

Master’s degree or equivalent (not media related) 3 0.9

Secondary education (O-Level) 1 0.3

Secondary education (A-Level) 1 0.3

Total 330 100.0

Designation 

Even though there was a spread in the distribution of position titles, the most common title of Tanzanian journalists 
in this study was that of a reporter (47.8%), followed by producers (20.9%) and news writers (13.3%). The rest 
were primarily divided across a range of editor positions, as Table 4 demonstrates.

2017 Profile of 
journalists study
On average, Tanzani-
an journalists had 6.80 
years of experience

https://epub.
ub.uni-muenchen.
de/31747/1/Coun-
try_Report_Tanzania.
pdf
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Table 4: Designation of respondents

Designation Frequency Percent
Reporter 162 47.8

Producer 71 20.9

News writer 45 13.3

Desk head or assignment editor 16 4.7

Senior editor 12 3.5

Managing editor 8 2.4

Editor in chief 7 2.1

Sub-editor 7 2.1

Trainee 6 1.8

Departmental head 4 1.2

Programme Manager 1 0.3

Total 339 100.0

Employment status and position

Journalists employed full-time outnumbered freelancers and part-time employees. Part-time journalists accounted 
for 31 percent and freelancers for 17 percent. Editors tend to be in full-time employment; hence their tally of 76.8 
percent compared to reporters whose full-time employment status accounted for 36.6 percent. Based on the me-
dia types, state-owned media had the highest number of journalists employed full-time (72.1%), followed by na-
tional media (59.1%) and online media (41.7%). Local media had the lowest percentage on this score (36.2%).

52%

31%

17%

Employment status

Full-time employment

Part-time employment

Freelancer

Fig. 2: Status of employment

Most of the respondents (58%) worked on temporary basis. In all, 42 percent held permanent positions. Most of 
the editors (57.9%) occupied permanent positions relative to reporters (32.4%). State-owned media had the high-
est number of journalists in permanent positions (63.8%), followed by the national media (42.3%), and online 
media (32.4%). Journalists from local media in permanent positions comprised 31.9 percent of the respondents.

2017 Profile of 
journalists study
72.8% of journalists 
were employed full-
time.
https://epub.
ub.uni-muenchen.
de/31747/1/Coun-
try_Report_Tanzania.
pdf
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Jobs outside newsroom 

Responding to this question: “Besides working as a journalist, do you have another paid job?” a small number 
of respondents (15%) noted that they had side-jobs outside journalism. Unlike reporters, editors were more likely 
to have other paid jobs (22% against 10.3%). This finding contrasts with the Ugandan study25 that revealed that 
a considerable number of journalists (36%) had other paid jobs outside journalism. However, there is a growing 
trend among journalists of doubling as masters of ceremony and photographers. This trend is also evident among 
journalism/mass communication graduates, albeit at a slow pace.  

15% 

85% 

Do you have other paid job?

Yes

No

Fig. 3: Percentage of scribes with side-jobs outside journalism

Media functions and related concepts 

Specialisation

The Tanzanian journalists tended to be generalists who worked on several topics (85%), and among those who 
worked on beats, the most common beat was news and current affairs (69.9%). Similarly, the 2017 Worlds of 
Journalism study shows that most of the journalists were generalists who worked on various beats (89.3%) and 
they preferred news and current affairs (31.0%) as their best beat. Nevertheless, the generalist nature of jour-
nalists has dropped by 4.3 percent, with an increasing number of journalists falling in love with the news and 
current affairs beat. 

The 2018 and 2019 studies on journalism reporting quality in Tanzania reveal that the media in the country is 
dominated by event-based reporting, which accounted for 60 percent and 58 percent, respectively. Frequently, 
the event-based reportage is based on news and current affairs. Critical areas such as business, the economy, ex-
tractives, science and technology, and education have attracted few journalists. Incidentally, these areas are also 
demanding on the part of journalists’ input and might also require some related specialisation and experience.

Paradoxically, the numerous training sessions that have been extended to the media fraternity and journalists 
aimed to improve their specialised reporting have not translated into this objective. This failure is partly attribut-
able to understaffing in most of the newsrooms, low level of education among journalists, a generalist curriculum 
predominating the country’s journalism training institutions that hardly prepare journalism students for specialisa-
tion, and many newsrooms have not yet mainstreamed specialisations. 
25   ACME (2021). A portrait of Ugandan journalists in turbulent times, Kampala: ACME (https://acme-ug.org/2021/12/22/a-portrait-of-ugandan-jour-
nalists-in-turbulent-times/)
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Table 5: Beat or area worked on

Beat Frequency Percent
News/current affairs 216 69.9

Arts & culture (includes entertainment) 22 7.1

Sports 21 6.8

Business and Economy 10 3.2

Environment 9 2.9

Politics 8 2.6

Health 8 2.6

Justice, Law, and Order (including Crime) 4 1.3

Gender 3 1.0

Education 2 0.6

Extractives (e.g., oil, gas, and mining) 1 0.3

Science & technology 1 0.3

Other 4 1.3

Total 309 100.0
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Membership in professional associations

The respondents were asked: “Are you a member of any association that is primarily for people in 
journalism or the communications field?” Slightly more than half of the respondents (52%) confirmed 
belonging to such associations compared to 48 percent who did not. Editors (63.1%) were likelier 
to belong to a professional association than reporters (45.9%). Almost three-quarters (74%) of the 
respondents that belonged to a journalism/media or communication association were active. Journalists 
from online media were more likely to be active in an association (92.9%) than their counterparts from 
state-owned media (76.1%), national media (75%) and local media (65.3%).

74%

20%

6%

Status of association membership

Active

Somewhat active

Not active at all

Fig. 4: Status of association membership



Journalists’ pay

Most of the respondents (63.1%) earned less than Tsh500,000 (USD 217) per month, with 18.6 percent earning 
monthly salaries of between Tsh500,000 and Tsh1,000,000. Only 2.9 percent received a monthly payment of 
more than Tsh2,000,000 (USD 870) every month.

Table 6: Monthly salary distribution

Monthly salary 
(Tanzania Shillings)

Frequency Percent

0 – 300,000 115 38.2

300,001– 500,000 75 24.9

500,001 – 750,000 30 10.0

750,001 – 1,000,000 26 8.6

1,000,001 – 1,250,000 23 7.6

1,250,001 – 1,500,000 11 3.7

1,500,001 – 1,750,000 7 2.3

1,750,001 – 2,000,000 5 1.7

2,000,001 – 2,250,000 3 1.0

2,250,001 – 2,500,000 1 0.3

2,500,001 – 2,750,000 1 0.3

2,750,000 and above 4 1.3

Total 301 100.0

Data reveals a significant difference between the wages of editors and those of reporters. Whereas 38.5 per-
cent of the editors received more than Tsh1,000,000 every month (USD 435), only 6.8 percent of the reporters 
earned similar amounts. In terms of media types, journalists working for state-owned media received much better 
pay than their colleagues from other privately-owned media. For instance, 42.1 percent of the respondents from 
state-owned media earned more than Tsh1,000,000 every month (USD 435) compared to their counterparts 
from national media (28.9%), online media (6.3%) and local media (0.9%). 

The reasons for journalists from state-owned media getting much higher remunerations than their peers are two-
fold. To begin with, state-owned media have a more considerable number of journalists with higher education 
qualifications, such as a bachelor’s degree in journalism than their colleagues in private media.  In this regard, 
payment in state-owned media is based on a journalist’s qualifications the higher the level of education, the 
higher the pay. Second, unlike other media, state-owned media are essentially not commercially-driven and do 
not need to generate their own money for salaries as the government would usually handle the salary matters.

  

Journalistic roles in Tanzania

The respondents listed educating, informing, and entertaining as the three most essential roles of journalists in 
Tanzania, with a combined score of 88 percent. These three aspects also happen to be the stand-out purposes 
of journalism. Other roles they reported as vital were promoting governance and accountability, principally a 
voice for the voiceless, promoting accountability and setting the agenda, which scored 11.5 percent altogether. 
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The findings resonate well with the Ugandan study that also ranked informing, educating and entertaining as the 
most critical roles of Ugandan journalists.26

Table 7: Three most important roles of journalists  

Most important roles of journalists Frequency Percent
To educate 201 34.3

To inform 198 33.8

To entertain 119 20.3

To serve as a voice for the voiceless 36 6.1

To promote accountability 22 3.8

To set the agenda 7 1.2

Other 3 0.5

Total 586 100.0

In further responses on journalistic roles, the respondents rated ‘educating the public’, ‘giving people a platform 
to express themselves’, ‘telling stories about the world’, and ‘providing news that attracts the largest audience’ as 
top-most functions of the news media. An overwhelming majority (over 87%) rated these functions as either very 
important or important. Similarly, a significant majority of the respondents (at least 82%) also rated ‘providing 
analysis of current affairs’, ‘supporting national development’, ‘influencing public opinion’, ‘promoting tolerance 
and cultural diversity’, and ‘providing information people need to make political decisions’ as very important or 
important. The least essential function of the news media was being an adversary of the government like in the 
2017 study27 .

Table 8: Importance of news media functions/journalistic roles

Functions of news media % saying 
extremely 
important 
or very 
important

%saying 
somewhat 
important

% saying 
little 
importance

% saying 
unimportant

Educate the audience 89.7 18.1 11.5 7.3

Let people express their views 89.5 20.8 9.4 5.7

Tell stories about the world 87.7 26.0 7.5 7.5

Provide the kind of news that attracts the 
largest audience

87.7 12.9 7.7 3.2

Provide analysis of current affairs 85.7 10.1 0.9 1.2

Support national development 85.7 17.1 2.5 1.6

Influence public opinion 85.0 7.5 5.3 2.2

Promote tolerance and cultural diversity 83.5 20.0 10.8 24.1

Provide information people need to make 
political decisions

82.5 17.2 6.9 4.7

26  ACME (2021). A portrait of Ugandan journalists in turbulent times, Kampala: ACME (https://acme-ug.org/2021/12/22/a-portrait-
of-ugandan-journalists-in-turbulent-times/)
27 Country Report: Journalists in Tanzania, https://worldsofjournalism.org/ (26/08/2022).
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Functions of news media % saying 
extremely 
important 
or very 
important

%saying 
somewhat 
important

% saying 
little 
importance

% saying 
unimportant

Provide advice, orientation, and direction for 
daily life

78.8 15.6 5.2 3.4

Motivate people to participate in political 
activity

77.5 26.2 4.9 4.3

Provide entertainment and relaxation 76.7 8.5 13.2 1.9

Advocate for social change 76.3 10.3 3.4 2.8

Be a detached observer 76.2 7.6 1.5 1.2

Support government policy 75.8 12.7 7.1 3.4

Monitor and scrutinise political leaders 71.3 8.3 1.5 2.5

Report things as they are 64.5 6.2 3.1 1.2

Monitor and scrutinise business 64.2 9.9 4.0 0.3

Set the political agenda 63.2 9.1 3.4 1.8

Convey a positive image of political leader-
ship

58.9 16.0 4.0 2.5

Be an adversary of the government 45.1 12.0 3.4 2.2

Professional autonomy and freedom

This variable looks at the journalists’ freedom to select stories they work on and decide on which aspects of the 
story to emphasise. Less than half of the respondents (42.9%) reported having either “complete freedom” or “a 
great deal of freedom” in selecting news stories they work on. Nevertheless, a substantial proportion (41.9%) of 
the journalists reported having only “some freedom” when selecting stories they work on.

Table 9: Freedom in selecting news stories to work on

Selecting news stories Frequency Percentage
Complete freedom 67 20.1

A great deal of freedom 76 22.8

Some freedom 140 41.9

Little freedom 44 13.2

No freedom at all 7 2.1

Total 334 100.0

Journalists working for online media (62.2%) and local media (50.9%) had more freedom (both complete and a 
great deal of freedom) to select news stories to work on compared to their counterparts from state-owned media 
(36.6%) and national media (31.8%). Additionally, the highest percentage (47.7%) of respondents reported 
having only “some freedom” to decide on which aspects of a story to emphasise. Journalists working for online 
media (78.4%) had the most freedom (both complete and a great deal of freedom) in deciding on which aspects 
of a story to emphasise compared to their counterparts from state-owned media (47.1%), local media (33.9%), 
and national media (30.6%), respectively.
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Table 10: Freedom in deciding on which story aspects to emphasise

Aspects of the story to emphasise Frequency Percent
Complete freedom 59 17.7

A great deal of freedom 76 22.8

Some freedom 159 47.7

Little freedom 32 9.6

No freedom at all 7 2.1

Total 333 100.0

Freedom in deciding what to post on social media

More than half of the respondents (52%) reported having either “complete freedom” or “a great deal of free-
dom” in deciding what to post on social media. Journalists working for online media had the most freedom (both 
complete and a great deal of freedom) in deciding on what to post on social media (70.3%) compared to their 
counterparts from local media (53.9%), state-owned media (52.1%), and national media (43.6%).

Table 11: Freedom in deciding what to post on social media

Posts on social media Frequency Percent
A great deal of freedom 99 29.7

Complete freedom 74 22.2

Some freedom 129 38.7

Little freedom 21 6.3

No freedom at all 10 3.0

Total 333 100.0

Threats to journalists

Respondents were provided with a set of answer options to determine threats to journalists and thereafter select 
the major sources of threats from additional answer options.     

Biggest threat journalists face

Respondents rated ‘being arrested or detained by authorities’ as their biggest (54.5%). At least one in every two 
journalists reported facing this threat. A distant second was ‘being personally threatened’ (20.3%). The opinion 
of Tanzanian journalists in this regard matches those of Ugandan journalists, who ranked ‘being arrested or 
detained by authorities’ and ‘being personally threatened’ as the biggest threats facing journalists in Uganda.  

Table 12: Perceptions on the biggest threats journalists face

Biggest threat journalists face Frequency Percentage
Being arrested or detained by authorities 169 54.5

Being personally threatened 63 20.3

Security/safety of informants/sources 28 9.0

Cyber harassment and bullying 14 4.5

Being sacked, demoted, or reprimanded at work 10 3.2
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Biggest threat journalists face Frequency Percentage
Being prosecuted 7 2.3

Having their friends or family threatened 6 1.9

Having their websites hacked or attacked 4 1.3

Having their publications attacked or publication site hacked 3 1.0

Having identities exposed against their wishes 1 0.3

Others 5 1.6

Total 310 100.0

Regarding the sources of threats, central government officials (39%) ranked highest as the biggest source of 
threats to journalists, followed by the police (27.1%), as Figure 5 illustrates.

Fig. 5: Biggest source of threats to journalists

Trust in institutions

The respondents rated the news media as the highest institution they trust, followed by religious leaders, the 
army, government, and parliament. The police, political parties, and politicians attracted the least trust among 
the journalists surveyed. The findings are relatively consistent with the Tanzania Afrobarometer 2021 survey 
report28 that placed religious leaders as the most trusted (81.7%), followed by the Tanzania People’s Defence 
Force (TPDC) with 79.6 percent.

28   Repoa (2021). Summary of results: Afrobarometer Round 8 survey in Tanzania, https://www.afrobarometer.org/wp-content/up-
loads/2022/02/summary_of_results-tanzania-afrobarometer_round_8-8dec21.pdf
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Table 13: Trust in institutions

Institutions % saying com-
plete trust or 
great trust

% saying some 
trust

% saying little 
trust

% saying no 
trust at all

The news media 78.1 15.7 3.7 2.5

Religious leaders 76.4 14.1 6.7 2.8

The army 76.3 16.5 5.6 1.6

The government 76.2 19.2 4.3 0.3

The parliament 73.3 19.0 4.0 3.7

Cultural leaders 56.3 26.4 14.6 2.8

The judiciary/the courts 54.9 38.9 5.3 0.9

Trade unions 43.6 46.4 8.1 1.9

The police 35.8 27.7 29.9 6.5

Political parties 29.9 51.5 12.7 5.9

Politicians in general 28.3 28.9 35.4 7.5

Views on ethics

Nine out of every 10 respondents agreed (both strongly agree and somewhat agree) with the proposition that 
“journalists should always adhere to the codes of professional ethics, regardless of situation and context”. How-
ever, a significant majority (73.9%) strongly or somewhat agreed that “what is ethical in journalism depends 
on the specific situation.” Nevertheless, one in every two journalists strongly or somewhat agreed that “what 
is ethical in journalism is a matter of personal judgement.” Evidently, most of the Tanzanian journalists support 
adherence to ethical standards; however, many believed that ethics depended on a given or prevailing situation.   

Table 14:  Views on ethical approaches

Approaches % saying strongly 
agree and some-
what agree

Undecided % saying some-
what disagree and 
strongly disagree

Journalists should always adhere to 
codes of professional ethics, regardless 
of the situation and context

94.9 2.4 2.7

What is ethical in journalism depends on 
a specific situation

73.9 10.6 15.5

What is ethical in journalism is a matter 
of personal judgment.

50.0 12.4 37.6

It is acceptable to set aside moral stand-
ards if extraordinary circumstances re-
quire it.

49.2 13.0 37.8

The survey further sought to extract journalists’ views on controversial ethical practices. Journalists were asked: 
“Given an important story which of the following, if any, do you think may be justified on occasion and which 
would you not approve of under any circumstances?”  Responding, a considerable number of the respondents 
said half of the hypothetical situations presented were always justifiable or justifiable based on a given occasion. 
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These included ‘using confidential official documents without authorisation,’ ‘claiming to be somebody else,’ ‘un-
dercover employment to get inside information,’ ‘using hidden cameras, re-enactments, or dramatization of news 
by actors,’ as well as ‘publishing or airing paid-for-content without labelling it as such’. On the contrary, most of 
the journalists noted that they would not support the following practices under any circumstances:    

 • Publishing stories with unverified content (76.6%)
 • Altering or fabricating verbatim quotations from sources (69.3%)
 • Making use of personal documents such as letters and pictures without permission (69.2%)
 • Altering photographs (68.7%)
 • Accepting money from sources (64.3%)
 • Exerting pressure on unwilling informants to get a story (61.7%)
 • Getting a side-job in the private/corporate sector while working as a journalist (57.3%), and 
 • Paying people in exchange for confidential information (56.2%)

Table 15: Journalists’ perceptions on controversial ethical practices

Syndrome Always 
justified 
(%)

Justified 
on 
occasion 
(%)

Not approve 
under any 
circumstances 
(%)

Paying people for confidential information 17.4 26.5 56.2

Using confidential business or government documents 
without authorisation

9.9 49.4 40.8

Claiming to be somebody else 12.4 47.7 39.9

Exerting pressure on unwilling informants to get a story 12.5 25.7 61.7

Making use of personal documents such as letters and 
pictures without permission

10.7 20.1 69.2

Getting employed in a firm or organisation to gain 
inside information

17.6 50.5 31.9

Using hidden microphones or cameras 18.6 58.5 22.8

Using re-creations or dramatisations of news by actors 13.6 51.8 34.6

Publishing stories with unverified content 8.7 14.7 76.6

Accepting money from sources 9.6 26.0 64.3

Altering or fabricating quotes from sources 11.6 19.1 69.3

Altering photographs 8.3 23.0 68.7

Taking employment in the private/corporate sector 
while continuing to work as a journalist  

12.4 30.3 57.3

Publishing or airing paid-for-content without labelling it 
as such 

10.2 43.2 46.5

Notably, a sizeable number of the responding journalists (26%) rated ‘accepting money from sources’ as jus-
tifiable on occasion whereas 9.6 percent of the respondents said it was ‘always justifiable’. Comparatively, in 
the Ugandan study the figure was 23.4 percent for journalists who justified the ‘accepting money from sources’ 
based on a given occasion and 9.5 percent for those who said it was ‘always justified.’ Generally, accepting 
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money from news sources infamously dubbed “brown envelope” syndrome is one of the most discussed ethical 
issues in Tanzania’s journalism, with some calling it corruption and others resisting that label. Proponents of 
receiving money by journalists from sources largely base their justification on economic reasons considering the 
difficult environment in which the journalists operate coupled with the financial constraints they have to endure. 
News sources are accustomed to it; sometimes they use such envelopes as inducements for favourable narratives. 

Additionally, data shows that Tanzanian journalists can embrace several controversial ethical practices such 
as using confidential business or government documents without authorisation, claiming to be somebody else, 
getting employed in a firm or organisation to gain inside information, and using hidden microphones or camer-
as. Often the justification cited for such malpractices revolves around lack of access to information, and public 
interest.

Furthermore, journalists were asked to indicate the biggest influences on journalism standards from a list of an-
swer options. Responding, an overwhelming majority of the respondents indicated ‘journalism ethics’ (92.4%). 
These were followed at a distance by those (85.6%) who indicate ‘editorial policies’, ‘availability of newsgather-
ing resources’ (84.0%), and ‘audience research and data’ (81.0%). On the other hand, owners, newsroom man-
agers, editors, and colleagues were reported to have less influence. This finding confirm one important thing: 
Journalists in Tanzania look at the influence of journalism standards mainly from a professional lens―journalism 
ethics, editorial policy, availability of news gathering sources and audience data. Although other influences such 
as ‘advertising consideration’ and ‘profit expectations’ are important, they did not rank highly on the list. 

Table 16: Influences on ethical approaches to journalistic work 

% saying 
extremely 
influential or 
very influen-
tial

% saying 
somewhat 
influential

% saying 
little influ-
ential

% saying 
not influ-
ential

Journalism ethics 92.4 4.8 1.9 1.0

Editorial policy 85.6 8.8 5.3 0.3

Availability of newsgathering resources 84.0 10.1 4.2 1.6

Audience research and data 81.0 9.8 7.6 1.6

Time limits 75.6 16.4 4.8 3.2

Your personal values and beliefs 74.1 18.8 2.6 4.5

Advertising considerations 72.2 18.3 5.4 4.1

Profit expectations 70.1 17.8 6.6 5.6

Religious considerations 63.6 12.6 12.1 11.7

The owners of your news organisation 62.4 23.2 11.8 2.5

The managers of your news organisation 62.0 32.0 3.8 2.2

Your editorial supervisors and higher 
editors

61.1 31.7 4.4 2.8

Your peers on the staff 44.7 19.7 30.1 5.5

A SURVEY REPORT 2022 21



Influences on work 

Regarding influences on journalistic work, journalists rated access to information (86.1%), media laws and 
regulations (85.4%), and audience feedback (84.5%) as significant influences. Other notable influences include 
government officials, the military, the police, and state security apparatus, businesspeople, and competing news 
organisations. Like in the case of influences on journalism standards, the media-related issues also emerged to 
be highly influential or very influential in journalism work. What is striking, however, is that ‘competing news 
organisations’ as an influence does not feature in the top five - ranked eighth out of 14. This rather low rating, 
perhaps, exposes the nature of competition in Tanzania’s media industry.   

86.1%
access to information Media laws and 

regulations

85.4%
Audience feedback

84.5%

Table 17: Influences on journalism work

% saying 
extremely 
influential 
or very 
influential

% saying 
somewhat 
influential

% saying 
little 
influential

% saying 
not 
influential

Information access 86.1 11.4 1.9 0.6

Media laws and regulation 85.4 11.8 1.6 1.2

Feedback from the audience 84.5 13.4 1.6 0.6

Relationships with news sources 71.2 18.3 5.8 4.8

Government officials 68.5 18.4 9.0 4.0

The military, the police, and state security 67.8 17.2 8.3 6.7

Businesspeople 62.7 18.8 5.1 13.4

Competing news organisations 60.2 13.0 5.0 21.7

Politicians 57.4 21.5 12.0 9.1

Censorship 52.5 40.1 3.5 3.8

Colleagues in other media 49.2 38.9 8.1 3.7

Your friends, acquaintances, and family 42.5 36.3 5.6 15.5

Public relations 42.2 43.5 7.7 6.7

Pressure groups 32.6 41.4 12.9 13.2

Use of social media

In today’s journalism, journalists have sprawling digital options, most remarkably social media, for reporting 
and sharing stories and engaging audiences. Tanzanian journalists, like their counterparts around the globe, are 
applying this technology in response to the emerging news needs and changing tastes from hitherto traditional 
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media audiences. The survey established that about nine out of every 10 Tanzanian journalists use social media 
or messaging apps in their journalistic work.  

4%

96%

Use of social media

No

Yes

Fig. 6: Use of social media and messaging apps

The survey further established that Facebook, Instagram, Twitter, and WhatsApp were the four leading social 
media platforms and messaging apps for journalists in Tanzania, with Facebook having an unassailable edge 
over others in this category. TikTok and LinkedIn were at the bottom of the ladder. Numerous studies have doc-
umented the leading position of Facebook usage by journalists. The ICJF 2019 State of Technology in Global 
Newsrooms29 shows that 84 percent of the journalists surveyed from 130 countries use Facebook in their work.

Fig. 7: Social media and messaging apps journalists use

Regarding the reasons for using these platforms and messaging apps, journalists cited the following as the top-
most: to “discover[ing] new sources,” (25.8%) and “promoting the journalist’s or employer’s content” (25.4%).

29   ICFJ (2019). The state of technology in global newsrooms, https://www.icfj.org/sites/default/files/2018-04/ICFJTechSurveyFINAL.
pdf
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Table 18: Ways through which Tanzanian journalists use social media

Use of social media Frequency Percentage
To discover new sources 205 25.8

To promote content that I or my publication has produced 202 25.4

To stay connected and network with the public. 126 15.8

To stay connected and network with colleagues and people in my subject area 112 14.1

To ask questions as part of my reporting 88 11.1

To keep an eye on the competition 60 7.5

Other 3 0.4

Total 796 100.0

Newsroom restrictions on journalists’ social media use

Most of the respondents supported newsrooms imposing a limitation on what journalists can post on their social 
media accounts, with only one-third against the restrictions. Opinion was divided between editors and reporters 
on whether newsrooms should limit what journalists can post on their social media accounts. A sizeable number 
of the respondents working on online media (75.7%) braced for newsroom restrictions on journalists’ social 
media use compared to their peers in state-owned media (43.5%), local media (43.6%), and national media 
(41.1%). 

46%

33%

21%

Yes

No

Sometimes

Fig. 8: Perceptions on restrictions on social media use

Perceptions on breaking news on social media

Slightly over half of the journalists surveyed noted that it was erroneous for journalists to, first, break the news on 
their social media personal accounts before the official news is released by their media organisations’ official 
online platforms. Differentiating between media types, a higher proportion of state-owned media journalists 
(73.1%) opposed the practice of journalists breaking the news first on their social media personal accounts 
ahead of official reportage, compared to their colleagues from the national media (56%), local media (41%), 
and online media (22.2%). 
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27%

22%
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Fig. 9: Perceptions on breaking news on social media

Participation in editorial and newsroom co-ordination

More than half of the respondents (57.9%) reported that they participated (either always or very often) in edito-
rial and newsroom co-ordination, such as attending meetings or assigning reporters.

Table 19: Participation in editorial and newsroom co-ordination

Editorial and newsroom co-ordination Frequency Percentage
Always 149 44.9

Very often 43 13.0

Sometimes 113 34.0

Rarely 11 3.3

Almost never 16 4.8

Total 332 100.0

Journalists working for national media (72.3%) participated more (either always or very often) in editorial and 
newsroom co-ordination than their counterparts from local media (53.8%), state-owned media (48.5%), and 
online media (48.5%).
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The survey reveals that a typical Tanzanian journalist is male, below 35 years, with a median age of 28, has an 
average of seven years of experience on the job, is a generalist, not specialised in reporting one or two beats, 
and earns not more than Tsh500,000 (USD 217) every month. Most Tanzanian journalists now have a diploma 
and graduate education in journalism and related fields and are in full-time employment. Like their counterparts 
in other parts of the world, they have embraced social media and messaging apps in their work, mainly to dis-
cover new sources and promote content. 

Tanzanian journalists also perform the roles of educating, informing, and entertaining. Furthermore, they have a 
commitment to the profession and do not see themselves as distant observers but as actors responsible for pro-
viding forums for people to express themselves. Also, they analyse current affairs, support national development, 
influence public opinion, promote tolerance, and provide needed information to Tanzanians for them to make 
informed political decisions.   

On the ethical front, an overwhelming majority of Tanzanian journalists agreed that journalists should always 
abide by the codes of professional ethics, regardless of the prevailing situation and context. This standpoint is 
generally encouraging for young journalists aged below 35.  A reasonable number of the respondents also re-
ported having a fair amount of professional autonomy, which is also encouraging. However, they feared arrest 
or detention over their work should the authorities act against them. The central government officials and police 
remain the most significant sources of threats for the journalists. Media owners, who prioritise net earnings or 
political interests more than the public interest mission of journalism, also emerged to be a major influence on the 
content that Tanzanian journalists produce. 

As more research is conducted on the media and journalism in Tanzania, some of the issues raised in this report 
will get plausible answers. This study, however, has provided the current profile of journalists as the country tries 
to address critical issues facing journalists and the media. Future studies can also build on this aspect and help 
to track journalists’ profile in Tanzania, a country whose president has promised to support press freedom.  

Conclusion
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Appendix 1: Media houses from which respondents were drawn 

Media house Number of outlets reached Outlets 
Tanzania Broadcasting Corporation (TBC) 2 TBC1 and TBC Taifa 
Mwananchi Communications Limited (MCL) 2 The Citizen and Mwananchi
Azam Media Ltd 1
Tanzania Standard Newspapers (TSN) 2 Daily News and Habari Leo 
The Guardian Limited 1
Clouds Media Group (CMG) 2 Clouds FM and Clouds TV 
Zanzibar Leo 1
Micheweni FM 1
Pangani FM 1
Dodoma Fm 1
CG FM 1
Highland Fm Radio 1
Arusha One FM 1
Zanzibar Broadcasting Corporation (ZBC) 2 ZBCTV and ZBC Radio
Uhuru Media 1
Tumaini Media 1
TK FM 1
Sahara Media Group 1
EFM 1
Hits FM 1
Times Fm 1
Dar 24 Media 1
Zenji FM 1
Michuzi Blog 1
Mwanahalisi Online 1
Nyemo FM 1
Global Publishers 1
Ayo TV 1
Plus Fm 1
Storm FM 1
Jamii FM 1
Pambazuko FM 1
Jamhuri Media Limited 1
Raia Mwema 1
Central Press Club Blog 1
Daima News online 1
Mtanzania digital 1
RASI FM 1
Jamvi la Habari 1
Standard Radio FM 1
Ngasa Media 1
Sunrise FM 1
Imaan Media 1
C FM 1
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